
English Courses Faculty IV - Campus Furtwangen: SoSe 26

Module Event 1. Lecturer Subject Number ECTS Rythm Time Start Time End Weekday Date Room

Weekly 14:00 17:15 Monday i1.20

Single Date 15:45 17:15 Monday 16.03.2025 i1.20

Interactive Audio Design Interactive Audio Design Sproll, Roland FH 26944 6 Weekly 09:30 13:00 Tuesday Musikhochschule Trossingen

C304

Single Date 10:00 17:00 Thursday 07.05.2026 L2.05a

Single Date 08:30 15:30 Friday 08.05.2026 L2.05a

Single Date 08:30 15:30 Saturday 09.05.2026 L2.05a

Single Date 09:00 13:30 Saturday 16.05.2026 Online

Single Date 15:45 17:15 Monday 23.03.2026 I0.14

Single Date 14:00 17:15 Monday 30.03.2026 L2.05a

Single Date 14:00 17:15 Friday 10.04.2026 L2.05a

Single Date 14:00 17:15 Monday 20.04.2026 L2.05a

Single Date 14:00 17:15 Monday 04.05.2026 L2.05a

Single Date 14:00 17:15 Friday 08.05.2026 L2.07a

Single Date 14:00 17:15 Friday 26.06.2026 L2.05a

Single Date 09:45 13:00 Wednesday 18.03.2026 i1.20

Single Date 09:45 13:00 Thursday 26.03.2026 online

Single Date 09:45 13:00 Thursday 02.04.2026 i1.17

Single Date 11:30 14:00 Thursday 09.04.2026 L2.07a

Single Date 11:30 14:00 Thursday 16.04.2026 L2.07a

Single Date 09:45 13:00 Wednesday 22.04.2026 i1.20

Single Date 09:45 13:00 Thursday 30.04.2026 i1.20

Single Date 09:45 13:00 Thursday 07.05.2026 i1.17

Single Date 11:30 14:00 Thursday 21.05.2026 L2.07a

Single Date 11:30 14:00 Tuesday 02.06.2026 L2.05a

Single Date 11:30 14:00 Thursday 11.06.2026 L2.07a

Single Date 09:45 13:00 Wednesday 17.06.2026 i1.20

Single Date 09:45 13:00 Wednesday 24.06.2026 i1.20

Single Date 09:45 13:00 Wednesday 01.07.2026 i1.20

6

3

6FH 25145Student Workshop Student Workshop Heintz, Stephanie

6FH 25177Shpigel, NivVisual StorytellingVisual Storytelling

Generative Audiovisuals

Intercultural competence in the media sector Intercultural competence in the media sector Huber, Simon FH 28297

Generative Audiovisuals Reusch, Regina FH 25143
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Generative Audiovisuals
Module code: Workload: Credits/LP: Semester: Frequency: Duration:

DM-2025-2915 180 h 6 Variable SoSe 1

 
 

Components: Language: Contact hours: Self-study: Class size:

a) Generative Audiovisuals German / English 4 SWS / 45h 135h 15

▶ Module learning outcomes:
After successfully completing the module, students will be able to

Knowledge

◆  name existing tools, production methods and fields of application for generative video.

Practical Use

◆  realise audiovisual design experiments.

◆  develop an audiovisual design system

Synthesis

◆  plan and realise your own audiovisual work for an interactive, performative or time-based 

application.

▶ Individual component content
a) Generative Audiovisuals

◆  Creative exploration of generative tools and techniques for audiovisual experiences

◆  Fundamentals of linking image and sound

◆  Design as experiment and system

◆  Historic and contemporary works

Module Description
Faculty Business, Design & Media

Module: Generative Audiovisuals Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 1 of 3



▶ Teaching methods
a) Generative Audiovisuals

◆  Seminar

▶ Prerequisites
a) Generative Audiovisuals

◆  None

▶ Methods of assessment
a) Generative Audiovisuals

◆  Practical Assignment (A) Exam 6 CP

▶ Applicability of module
Optional module in:

◆  Medieninformatik B.Sc. 

◆  OnlineMedien B.Sc. 

◆  Medienkonzeption B.A. 

◆  Games & Immersive Media B.A. 

▶ Person responsible for module and lecturers
Person responsible for module:

◆  Prof. Regina Reusch

Full-time lecturers:

a) Generative Audiovisuals

◆  Prof. Regina Reusch

Module Description
Faculty Business, Design & Media

Module: Generative Audiovisuals Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 2 of 3



▶ Reading list
a) Generative Audiovisuals

◆  Daniels, Dieter; Naumann, Sandra; Thoben, Jan (Hg.): See this Sound. Audiovisuology, Köln, 2015

◆  Chion, Michael: Audio-Vision. Sound on Screen, New York, 1994

Module Description
Faculty Business, Design & Media

Module: Generative Audiovisuals Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 3 of 3



Interactive Audio Design
Module code: Workload: Credits/LP: Semester: Frequency: Duration:

DM-28-2791 180 h 6 Variable SoSe 1

 
 

Components: Language: Contact hours: Self-study: Class size:

a) Interactive Audio Design German/ English 4 SWS / 45h 135h 18

▶ Module learning outcomes:
After successfully completing the module, students will be able to

Knowledge

◆  name basic concepts and and applications of interactibe audio techniques.

Comprehension

◆  understand how interactive audio techniques function as well as their context.

Practical Use

◆  apply the interactive audio techniques  studied to sound and music design.

Analysis

◆  judge the relevance of interactive audio techniques for particular design projects (own and others').

Synthesis

◆  combine and vary interactive audio techniques when designing sound and music.

Evaluation

◆  evaluate the use of interactive audio techniques both in one's own design projects and those of 

others.

Module Description
Faculty Business, Design & Media

Module: Interactive Audio Design Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 1 of 4



▶ Individual component content
a) Interactive Audio Design

◆  basics of sound and interaction

◆  basics of interactive sound and music processing

◆  overview of interactive sound synthesis techniques

◆  functionality and control of specific synthesis techniques

◆  overview of generative music techniques and applications

◆  functionality and control of specific generators

◆  generative/interactive sound and music in games

◆  sound and music parameters and mapping

◆  overview of sensors and interfaces

▶ Teaching methods
a) Interactive Audio Design

◆  seminar

▶ Prerequisites
a) Interactive Audio Design

◆  thorough knowlegde of sound and  music  (motivation letter or Musikdesign Trossingen)

▶ Methods of assessment
a) Interactive Audio Design

◆  Practical Assignment (A) Exam 4 CP

◆  Presentation with documentation (R) Study Task 2 CP

Module Description
Faculty Business, Design & Media

Module: Interactive Audio Design Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 2 of 4



▶ Applicability of module
Required module in:

◆  Musikdesign B.Mus. 

Optional module in:

◆  Medieninformatik B.Sc. 

◆  OnlineMedien B.Sc. 

◆  Medienkonzeption B.A. 

◆  Medieninformatik M.Sc. 

◆  Design Interaktiver Medien M.A. 

◆  Alle Studiengänge der HFU 

▶ Person responsible for module and lecturers
Person responsible for module:

◆  Prof. Dr. Norbert Schnell

Full-time lecturers:

a) Interactive Audio Design

◆  Prof. Dr. Norbert Schnell

Module Description
Faculty Business, Design & Media

Module: Interactive Audio Design Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 3 of 4



▶ Reading list
a) Interactive Audio Design

◆  Collins, Karen: Playing with Sound: A Theory of Interacting with Sound and Music in Video Games, MIT 

Press, 2013, ISBN: 9780262018678

◆  Cook, Perry R.: Real Sound Synthesis for Interactive Applications, CRC Press, 2002, ISBN: 9781498765466

◆  The Oxford Handbook of Interactive Audio, Oxford University Press, 2014, ISBN: 9780199797226

◆  Farnell, Andy: Designing Sound, MIT Press, 2010, ISBN: 9780262014410

◆  Sonic Interaction Design, MIT Press, 2013, ISBN: 9780262018685

◆  The Oxford Handbook of Mobile Music Studies, Volume 1 & 2, OUP USA, 2014, ISBN: 9780190676360 & 

9780199913657

Module Description
Faculty Business, Design & Media

Module: Interactive Audio Design Semester: Variable
 
 

Thursday, 

3/19/2026
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Intercultural competence in the media 
sector
Module code: Workload: Credits/LP: Semester: Frequency: Duration:

DM-28-2545 90 h 3 Variable WiSe/SoSe 1

 
 

Components: Language: Contact hours: Self-study: Class size:

a) Intercultural competence in 

the media sector

German / English 2 SWS / 22.5h 67.5h 16

▶ Module learning outcomes:
After successfully completing the module, students will be able to

Knowledge

◆  explain the basic understanding for the phenomenon culture as a system of values and mindsets.

Comprehension

◆  describe the cultural own sensitisation.

Practical Use

◆  apply a reflection of your own cultural behaviour patterns.

Analysis

◆  analyse intercultural misunderstandings by means of a different interpretation of communication 

signals.

Synthesis

◆  apply the cross-cultural value dimensions which are described on the basis of Hofstede and 

Trompenaar.

Module Description
Faculty Business, Design & Media

Module: Intercultural competence in the media sector Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 1 of 3



▶ Individual component content
a) Intercultural competence in the media sector

◆  Management styles

◆  Basic understanding of the phenomenon of culture 

◆  Intercultural competence to act

◆  Intercultural management competence

◆  Cultural self-sensitisation of the participants

◆  Cross-cultural value dimensions 

◆  Marketing and sales

◆  Organisational forms and working methods 

◆  Personnel management and leadership

▶ Teaching methods
a) Intercultural competence in the media sector

◆  Seminar

▶ Prerequisites
a) Intercultural competence in the media sector

◆  None

▶ Methods of assessment
a) Intercultural competence in the media sector

◆  Presentation during semester (sbPN) Exam 3 CP

Module Description
Faculty Business, Design & Media

Module: Intercultural competence in the media sector Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 2 of 3



▶ Applicability of module
Optional module in:

◆  Medieninformatik B.Sc. 

◆  OnlineMedien B.Sc. 

◆  Medienkonzeption B.A. 

◆  Musikdesign B.Mus. 

▶ Person responsible for module and lecturers
Person responsible for module:

◆  Prof. Dr. Ullrich Dittler

Full-time lecturers:

a) Intercultural competence in the media sector

◆  Simon Huber

▶ Reading list
a) Intercultural competence in the media sector

◆  Ronnlund Rosling, Anna; Rosling, Ola; Rosling, Hans: Factfulness: Ten Reasons We're Wrong about the 

World--And Why Things Are Better Than You Think, 2018

◆  Prof. Dr. Müller, Stefan; Prof. Dr. Gelbrich, Katja: Interkulturelles Marketing, 2011

◆  Blom/Meier: Interkulturelles Management, 2004

◆  Hofstede, G.J.; Pedersen, P.; Hofstede, G.: Exploring Culture. Exercises, Stories and Synthetic Cultures, 

2002

◆  Trompenaars, F.; Hampden-Turner, C.: Riding the Waves of Culture, 1997

Module Description
Faculty Business, Design & Media

Module: Intercultural competence in the media sector Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 3 of 3



Student Workshop
Module code: Workload: Credits/LP: Semester: Frequency: Duration:

DM-2025-2917 180 h 6 Variable WiSe/SoSe 1

 
 

Components: Language: Contact hours: Self-study: Class size:

a) Student Workshop German / English 4 SWS / 45h 135h 20

▶ Module learning outcomes:
After successfully completing the module, students will be able to

Knowledge

◆  name basic didactic models and methods for designing workshops.

◆  explain various programming and design tools that can be used in student workshops.

Comprehension

◆  understand the relationship between learning objectives, methods and materials.

◆  illustrate how interactive and digital media can promote learning motivation and understanding.

Practical Use

◆  develop age-appropriate teaching materials and methods for workshops.

◆  create schedules for the implementation of workshops and carry out test runs of the planned 

workshops.

Analysis

◆  analyze the needs and expectations of the target group.

◆  analyze which media and technologies are suitable for different learning objectives and evaluate 

the effectiveness of teaching materials and methods.

Synthesis

◆  combine didactic concepts and technical content into a coherent workshop concept.

◆  design innovative solutions for teaching computer science and media topics.

Module Description
Faculty Business, Design & Media

Module: Student Workshop Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 1 of 3



Evaluation

◆  evaluate the quality of workshop designs in terms of comprehensibility, practicability and 

achievement of objectives.

◆  reflect on their own performance and the feedback from participants, formulate suggestions for 

improvement and assess how these can be implemented.

▶ Individual component content
a) Student Workshop

◆  Pedagogical, didactical and educational introduction

◆  Development of a workshop concept for students

◆  Familiarization with a suitable subject area

◆  Creation of teaching materials (worksheets, presentations, applications)

◆  Didactic planning and workshop schedule

◆  Simulation of the workshop with fellow students or test groups

◆  Evaluation and improvement of the concept

◆  Presentation of the results

▶ Teaching methods
a) Student Workshop

◆  Workshop, coaching, blended learning, group work

▶ Prerequisites
a) Student Workshop

◆  None

▶ Methods of assessment
a) Student Workshop

◆  Practical Assignement (A) (80%), Präsentation (PN) (20%) Exam 6 CP

Module Description
Faculty Business, Design & Media

Module: Student Workshop Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 2 of 3



▶ Applicability of module
Optional module in:

◆  Medieninformatik B.Sc. 

◆  OnlineMedien B.Sc. 

◆  Medienkonzeption B.A. 

◆  Games & Immersive Media B.A. 

▶ Person responsible for module and lecturers
Person responsible for module:

◆  Prof. Dr. Stephanie Heintz

Full-time lecturers:

a) Student Workshop

◆  Prof. Dr. Stephanie Heintz

◆  Dr. Thomas Schultis

▶ Reading list
a) Student Workshop

◆  Humbert, L.,X.: Didaktik der Informatik: mit praxiserprobtem Unterrichtsmaterial, Springer-Verlag, 2007

Module Description
Faculty Business, Design & Media

Module: Student Workshop Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 3 of 3



Visual Storytelling
Module code: Workload: Credits/LP: Semester: Frequency: Duration:

DM-2025-2921 180 h 6 Variable WiSe/SoSe 1

 
 

Components: Language: Contact hours: Self-study: Class size:

a) Visual Storytelling German / English 4 SWS / 45h 135h 15

▶ Module learning outcomes:
After successfully completing the module, students will be able to

Knowledge

◆  know the relevant terminology for visual storytelling: Shot types, angles, 180 rule.

Comprehension

◆  understand the results we get from using different types of shots, and the connection between a 

written story and it’s visual translation. 

Practical Use

◆  practice the visual tools to create a storyboard with different desired emotional impact. 

Analysis

◆  analyze a sequence/scene from a visual story (of your choice) and explain the creative decisions 

and how they relate to the story. 

Synthesis

◆  create an entire visual story using all the tools we’ve learned. 

Evaluation

◆  analyze their own work, explain your creative choices.

Module Description
Faculty Business, Design & Media

Module: Visual Storytelling Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 1 of 3



▶ Individual component content
a) Visual Storytelling

◆  Fundamentals of visual storytelling 

◆  Image composition and camera perspectives 

◆  Shot types and their narrative impact 

◆  Storyboarding

◆  Sequence analysis

◆  Development of original stories and visual concepts 

◆  Basic shape language and it’s use in narrative images

◆  Story Genres

▶ Teaching methods
a) Visual Storytelling

◆  Workshop

▶ Prerequisites
a) Visual Storytelling

◆  None

▶ Methods of assessment
a) Visual Storytelling

◆  Practical Assignment during semester (sbA) (80%), Presentation 

during semester (sbP) (20%)

Exam 6

 CP

Module Description
Faculty Business, Design & Media

Module: Visual Storytelling Semester: Variable
 
 

Thursday, 

3/19/2026

trIVia - Fakultät IV Tool 2 of 3



▶ Applicability of module
Optional module in:

◆  Medieninformatik B.Sc. 

◆  OnlineMedien B.Sc. 

◆  Medienkonzeption B.A. 

◆  Musikdesign B.Mus. 

◆  Medieninformatik M.Sc. 

◆  Design Interaktiver Medien M.A. 

▶ Person responsible for module and lecturers
Person responsible for module:

◆  Prof. Niv Shpigel

Full-time lecturers:

a) Visual Storytelling

◆  Prof. Niv Shpigel

▶ Reading list
a) Visual Storytelling

◆  Van Sijll, Jennifer: Cinematic Storytelling: The 100 Most Powerful Film Conventions Every Filmmaker 

Must Know, Studio City, CA: Michael Wiese Productions, 2005

◆  Glebas, Francis: Directing the Story: Professional Storytelling and Storyboarding Techniques for Live 

Action and Animation, Burlington, MA: Focal Press, 2008

◆  Block, Bruce: The Visual Story: Creating the Visual Structure of Film, TV and Digital Media, New York: 

Routledge, 2008

◆  Mateu-Mestre, Marcos: Framed Ink: Drawing and Composition for Visual Storytellers, Culver City, CA: 

Design Studio Press, 2010

Module Description
Faculty Business, Design & Media

Module: Visual Storytelling Semester: Variable
 
 

Thursday, 

3/19/2026
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